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   BACKGROUND

It is widely known that South Africa has one of the world’s highest inequality rates, 
which has contributed to widespread food insecurity and persistent poverty. The Basic 
Needs Basket Project grew out of a need to contextualise how poverty, an unstable 
economy, inflation and increasing food and basic necessities costs affect lower income 
households and their ability to lead a decent standard of living. 

In highlighting the need to address the unacceptable poverty that has become a reality 
for the majority,  the Basic Needs Basket Project has endeavoured to broaden the 
dialogue on poverty, hunger and what is required for a  dignified ,decent, affordable 
and healthy lifestyle for all.  To gain further insight into the scope of a decent standard 
of living, the Studies in Poverty and Inequality Institute (SPII) in partnership with 
the Association of Community-based Advice Offices of South Africa (ACAOSA) with 
support from the Church of Sweden, the Basic Needs Basket project was re-launched 
in 2014 to monitor, across the 9 provinces of South Africa in both rural and urban areas, 
frequently purchased items (food and non-food essential items) by lower income 
households on a monthly basis to ascertain people’s everyday basic needs.

Church of Sweden
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Determining the cost and requirements of a basic needs 
basket has not been an easy task. The fact that South Africa 
is characterised by high inequality means that  socioeconomic 
class stratifications present a host of ideas of what is 
considered a “basic need”, for many lower income households, 
barely surviving has been normalised to such a deep extent 
that living from hand to mouth is the order of the day. It is 
for this reason that a Basic Needs Basket Project has been 
identified as a necessary tool in the advocating for a decent 
standard of living for all. Through the data that is collected by 
volunteers of ACAOSA the project, has thus far revealed that 
even the most basic items are unaffordable for lower income 
households and the poor working class, affecting the most 
vulnerable communities in South Africa who find themselves 
continuously trapped in the vicious poverty cycle. 

During the Basic Needs Basket Project’s #No2Poverty 
Campaign initiated during Anti-Poverty week (16-22 October 
2016), several alarming factors relating to the state of food 
insecurity in South Africa came to the fore. To begin with the 
measurement of poverty in South Africa is very minimalist as 
it does not truly reflect the harsh intensity of the issue, and 
the rippling effects of food insecurity on the country’s most 
destitute population (most of which rely on social security 
assistance from the state – a progressive measure that is 
barely enough for people to survive on). The three lines to 
measure poverty in the country established by Statistics South 
Africa, the Food Poverty Line of R400 per capita (this measures 
people’s affordability to only purchase food items within their 
household budget) the Lower Bound Poverty Line of R544 
per capita (measuring only people’s affordability to purchase 
either food or non-food items) and the Upper Bound Poverty 
Line of R753 per capita (measuring people’s affordability to 
purchase both food and non-food items). It is evident that 
the measurement of poverty in South Africa is not reflective 
of people’s needs. Consequently, the data that is collected 
for the purposes of analysis through the Basic Needs Basket 
Project demonstrates that the monetary values attributed to 
measuring poverty and the population’s purchasing power and 
affordability are unreasonably low compared to the minimum 
household requirements and basic needs.

THE BASIC NEEDS
BASKET PROJECT
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To illustrate this contradiction through the lived realties of the poor, an 
average household of four was estimated to spend R151, 48 a month on 
mealie meal alone (a staple food for the majority of households in South 
Africa, especially in the rural settings) in the first quarter of 2016 by the 
Basic Needs Basket findings and bread cost an additional R305. In addition 
to this the Pietermaritzburg Association for Community Social Action 
(PACSA) estimated that a minimal monthly nutritional food basket would 
cost R 4 313.70, and a basic food basket, enough for sustenance would cost 
R 1 892.311.  Not only does the monthly cost of food go way beyond the 
poverty measure lines, but often, nutrition is unaffordable for low income 
households, a direct result of which becomes families settling for the bare 
minimum. This does not even begin to address the cost of other basics. 

To add insult to injury, food prices are constantly increasing. The El Nino 
weather system that has been sweeping through Southern Africa since 
2015, has led to one of the worst droughts that South Africa has felt in 
years. Staple foods, such as bread, flour, mealie meal, maize have increased 
in costs because of low production. The drought has also meant that many 
lower income households who rely on producing some of their own food 
items to reduce food purchasing costs have found themselves in a tight 
pinch. 

One of the overall objectives of the Basic Needs Basket Project is to develop 
a basket of needs that is representative of the majority of South Africans 
basic needs, and to analyse and use the information generated from the 
project to advocate for the State to take the necessary measures to ensure 
that everyone has the means to access their basic needs. Measurements  
which this can be achieved is through the implementation of a fair wage 
system, a meaningful national minimum wage, comprehensive social 
protection such as a basic income grant and inflation indexed social grant 
increases coupled with the progressive realisation and enjoyment of 
people’s socioeconomic rights  to ensure that the social safety net is ring-
fenced in a progressive way that will enable South Africa’s most destitute 
populations to afford a decent standard of living as encapsulated in the 
International Covenant on Economic, Social and Cultural Rights (ICESCR) – 
which South Africa has ratified on 12 January 2015.

From a quantitative approach, the Basic Needs Basket aims to produce 
a basket of needs that determines how much food and non-food items 
cost for an average household in both rural and urban South Africa. The 
qualitative approach of the Basic Needs Basket project aims to understand 
the lived realities of the poor in relation to the constant threat of food 
insecurity. 

Within this context, the Basic Needs Basket Project workshop held  at the 
Reef Hotel from 8-9 December provided the opportunity to find out first 
hand from community members how contributing factors such as droughts, 
global economic shifts, fragmented job opportunities and inflation affect 
people at a household level, and what it really means for them to afford a 
decent standard of living. 

1 www.pacsa.org.za/images/food_barometer/May_2016_PACSA_monthly_food_price_barometer.pdf

R151.48
The average monthly spend on 
mealie meal for a family of 4.

Overall Objectives
of the workshop

First and foremost the overall 
objective of the Basic Needs 
Basket workshop was to develop 
a strategy to advance the 
agenda of the project alongside 
increasing participant involvement 
in developing the tool, getting 
feedback from the communities 
they operate in as well as their own 
households on the general state of 
food security, access to basic food 
and non-food items, the effects on 
the spending power of households 
and the broader meaning of a 
decent standard of living for 
all. A background questionnaire 
(attached in the annexure) was 
provided to the participants prior to 
the workshop to initiate a dialogue 
on issues affecting communities 
across the country pertaining to 
food insecurity, implications of the 
drought and the normalised state 
of poverty and inequality in South 
Africa. This exercise provided the 
participants with insight on the 
subject matter to be addressed at 
the workshop. 
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SPECIFICALLY, THE WORKSHOP AIMED TO: 

DELIVERABLES:

Improved capacity on the use of the data collection tool;2
Improved capacity and understanding of the objectives of the Basic Needs Basket Project, and the roles 
and responsibilities of ACAOSA volunteers and line managers;3
Agreed upon timelines for data submission as well as testimonials collected from community members on 
their experiences on price inflation and the impact it has had on the affordability of their basic needs and/or 
spending power. 4

A comprehensive data collection tool reflective of the determined needs of communities across the nine 
provinces of South Africa;1

SPECIFIC OBJECTIVES
Share experiences 
on food and 
non-food price 

inflation realities; 

Develop a new 
data collection 
tool that 

reflects the basic needs 
of communities in which 
ACAOSA volunteers 
work in; 

Understanding 
the BNB 
project and its 

underpinning goals and 
objectives; 

2 3 41 Understand 
the role of 
selected 

representatives, and 
develop strategies 
for community driven 
advocacy. 

Train the ACAOSA volunteers 
who are collecting the price 
data across the country 

on the objectives of the BNB 
project, and in consultation with 
participants develop a roadmap for 
conducting the project research and 
facilitating the setting up of focus 
groups in 2017; 

Develop a new data 
collection tool that 
reflects the basic needs 

of communities in which ACAOSA 
volunteers work in; 

Strategies around how 
best the BNB project can 
access information from 

the households in communities 
which the ACAOSA volunteers work 
in to advance the research of the 
project in analysing the spending 
patterns of households, and the 
impact of price inflation on their  
respective spending power.

2 31
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Discussions Day One: 8 December 2016
Introduction of Basic Needs Basket Project: Goals and Objectives

   Summary of the discussions 

The discussions held at the workshop were focused on 
an inclusive dialogue with the participants and the ways 
in which the project can progress further with their inputs. 
The central theme of the discussions also placed an 
emphasis on the concept of a decent standard of living for 
all, and how the project can be used to express this ideal to 
communities as an advocacy tool.

During the discussion the importance of making the 
data speak and come to reflect lived realities was raised 
specifically around how we continue to shape this basket 
in light of the broader notion of a decent standard of living. 
The Basic Needs Basic Project is a complementary initiative 
alongside SPII’s advocacy efforts for a meaningful national 
minimum wage, comprehensive social protection and other 
interventions required to lift out of poverty the millions 
of South Africans trapped in the vicious poverty cycle and 

structural and racialized inequalities. The aligning of the 
Basic Needs Basket Project research to all concerns that 
affect the poor working class and those living in poverty 
is critical for a multidimensional approach to addressing 
poverty and inequality. 

During the opening of the workshop, the 
acknowledgement of the relationship between ACAOSA 
and SPII was made. It is through this partnership that 
the Basic Needs Basket Project has been able to link 
with community based organisations that have provided 
the fieldworkers who gather the data within their 
communities with the relevant qualitative information. 
This relationship has emphasised SPII’s endeavour to 
reach out to those who are affected by poverty and 
inequality at a grass roots level. 

The project reflection presented by Matshidiso Motsoeneng, a researcher  at SPII provided a more comprehensive 
overview the rationale behind the project’s establishment and the current objectives of the project. This provided 
the fieldworkers an insight with the importance of their jobs as data collectors and the role they play in the greater 
advocacy of the Basic Needs Basket Project towards a decent standard of living for all. 

In terms of the South African socioeconomic environment , the project reflection addressed the following: 

GOVERNMENT ACCOUNTABILITY AND RESPONSIBILITY THE POOR AS CONSUMERS

The government has a constitutional obligation to improve 
the lives of all South Africans, to uphold the inherent 
dignity that all citizens have and to provide interventions 
that will reduce and eradicate widespread poverty through 
comprehensive social protection.

The majority of the poor work, and spend almost a third of 
their wages on food and transport. Human development 
often takes a back seat to immediate needs. The increasing 
prices of food, inflation and petrol increases have a direct 
effect on those living in poverty.

The question around the room became what is 
government doing to aid development in South Africa? 
And what role can civil society play in accelerating the 
development process?

Concerns raised during this segment included the high costs 
of communications, the digital revolution has meant that 
access to information and communication technologies is 
one of the requirements of being a functional part of society 
and continues to witness price hikes that are increasingly 
becoming unaffordable for the poor and unemployed. The 
seemingly unregulated costs of communication by service 
providers has continued to marginalise the poor pushing 
them further away from equal and active socioeconomic 
participation. Not only is inequality increasing in South 
Africa, but so is the digital divide.

The state has a duty to respect, protect, promote and fulfil 
people’s rights and it is part of SPII’s mandate to highlight 
state accountability and its responsibility to the South 
African people.

Shared sentiments included the need to investigate how to increase socioeconomic participation through 
interventions such as a basic income grant, and the investigation into monopolies in the private sector that 

provide much needed services such as communication and electricity.

   Project Reflections 
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   Participant Expectations 

Following the project reflections participants were asked 
to express  their expectations both for the workshop and 
the project moving forward.

   Responses from the participants include:

The need for the Basic Needs Project to be linked 
backed to the communities the data is collected from 
through analysing at household level the findings of the 
collected data which should be reflected in disseminating 
information from the Basic Needs Basket Project to rural 
communities who have limited access to information. 
The limitation that has been expressed to this extent is 
the fact that information or research generated by the 
project should be disseminated in a language that is 
understood by the community.

Often the experiences of rural and urban households differ, 
and as such there was the request that the issues around 
food insecurity, poverty and inequality in rural households 
be further addressed through field visits by the Basic 
Needs Basket volunteers to understand the everyday 
compounded complexities and the difficulties faced by 
rural households, in particular female headed households. 

Civic education was also proposed as an addition to the 
Basic Needs Basket Project, providing communities with 
information that will help them make informed decisions, 
as well as in amplifying and mobilising the voices needed 
to influence decision makers. 

Advocacy was a central expectation from the participants, 
in order to address poverty and inequality across the 
country. For example, there needs to be a space in the 
agenda for the project to escalate arising issues witnessed 
throughout the activities of the project to the level of the 
state such as the Department of Social Development, 
the National Economic Development and Labour Council 
(NEDLAC) and the office of the presidency. Equally 
important is the need to sensitize key stakeholders on the 

findings of the Basic Needs Basket Project. Advocacy must 
be used to influence polices such as social grant increases 
that are inflation indexed, including interventions such as 
food and education subsidy programmes for the poor and 
social grant recipients. 

Community members are desperate for accountability 
and action, they expressed the need for the data and 
Basic Needs Basket reports to form part of a body of 
tools that must be used for fair wage negotiations, 
halt food prices increases and direct national debates 
around sustainable development and the realisation and 
attainment of a decent standard of living for all. 

   A Decent Standard of Living

At the core of the Basic Needs Basket Project, is the aim 
to understand and move towards a decent standard of 
living for all as enshrined by the ICESCR and reinforced by 
the Constitution of the Republic of South Africa . In this 
endeavour, the workshop sought to to explore reflections 
from participants to ascertain the perceptions of 
communities and ACAOSA volunteers on what a decent 
standard of living should entail in South Africa. 

The participants were asked to give a personal 
understanding of the following:

• What is a decent life?What do households need to 
live this life? 

• What should go into a basic needs basket? 

• What would be required in order for people not to 
feel the impact of poverty?  Is this a standard which 
is attainable for all people? 

During the initial discussions engaging with the idea of a 
decent standard of living seemed to be a foreign concept 
to the participants at first. The acceptance of living in 
poverty has become so normalised in South Africa that 
shifting away from the notion of just surviving is not easily 
comprehensible to most. 

Participants and SPII staff
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1

2

3

The ability to have the means to not only provide all the required household needs but to have the means 
that also allow one to live past survival and live a comfortable and fulfilled life. To not live hand to mouth, 
and have food that lasts the household throughout the whole month without the fear of having to cut 
down portions.

Detrimental to a decent life is accessibility. Access to transport,  housing,  economic growth and participation, 
to adequate and quality  healthcare, and equitable redistribution of resources such as sharing of land, and 
inflation indexed social security programmes. 

Poverty in South Africa has largely been inherited, and continues to be passed  from one generation to the 
next and so many of the participants echoed that in order to live a decent life, a dignified life, one must not 
be shackled by generational burdens of poverty. The main challenge being affording children equal access 
to education within an economic environment that allows for their parents to have access to employment 
opportunities that will enable them to send off their children to tertiary education.  Therefore  a decent life 
means the opportunity to take charge of one’s own development.

A DECENT STANDARD OF LIVING?

THROUGH ENCOURAGEMENT TO THINK BEYOND JUST THE BREADLINE, PARTICIPANTS HIGHLIGHTED 
THE FOLLOWING AS SOME OF THE REQUIREMENTS FOR A DECENT LIFE:

Food insecurity 

The constant threat of food insecurity is persistent 
in many lower income households. Participants cited 
contributing factors to this issue such as politics in the 
agriculture sector, the low wages that farm workers are 
faced with as well as the drastic impact that the drought 
brought on by the El Nino weather system has had on the 
ability for households to produce their own crops in the 
face of increased food prices . 

The drought has directly led to an increase in staple food 
prices, intensifying the threat of food insecurity even 
further. As a result many more households have had to 
rely on their social grants to sustain their households; 
these grants are a far cry from being sufficient placing 
emphasis even more the need for a more comprehensive 
social protection system for lower income households. 

The South African economy 

The threat of food insecurity highlights the many 
shortcomings of our economy. The unemployment crisis 
means that fewer and fewer people have are able to 
meet their basic needs. Many have turned to the informal 
economy as a response to stagnated economic growth 
and job opportunities. Even though the informal economy 
has provided an avenue to make a living for lower income 
households, it is a saturated market, with little opportunity 

to make even enough just to get by. 

Observations from participants included the issue of a free 
economy, and its disadvantages for the poor. There is little 
recourse available for consumers to complain about , or 
seek redress on the impacts increasing food prices have 
on them. Participants from rural communities commented 
that food is more expensive in their local stores, shop 
owners are not regulated whatsoever in how high they set 
the food prices. Often they have to travel to the nearest 
town to buy cheaper food and other basic necessities 
which not only is an inconvenience but also adds cumulated 
transport costs to their basic need requirements. 

Social Protection 

A decent standard of living is one whereby the general 
wellbeing of citizens is a priority to the state. Participants 
felt that one of the challenges hindering the realisation 
of a decent life for all is that government is not doing 
enough for the poor and that the current measures in 
place are simply not substantive in poverty and inequality 
reduction. Some suggestions included subsidising 
household food gardens for the poor, inflation indexed 
social grant increases, pro-poor polices to reduce 
inequality, local government needs to be restricted to 
focus on community level issues and strict monitoring of 
local government expenditure. 

The Basic Needs Basket Workshop was a very reflective exercise, after unpacking the notion of a decent 
standard of living, participants were asked to share their experiences, thoughts and observations on 
what has prevented the general realisation of a decent standard of living for all. 

Obstacles to the realisation and attainment of a decent standard of living for all: 
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Data Tool Training

Following the discussions from the previous sessions, the agenda then focused on developing a Basic needs basket 
that would be representative of a variety of households, and co-formulated with the participants themselves from the 
observations and experiences. Most participants expressed the need to see the BNB project extend further and using 
a basket that includes a more comprehensive list of essential items co-formulated with researchers from SPII and the 
data collectors.  

The addition of more items in the basket of needs is a reflection of the desire for the Basic Needs Basket to be tool that 
represents a decent standard of living. In addition to more items in the basket, the Basic Needs Project intends to provide 
a qualitative perspective of the implications of food insecurity and the lived realities of the poor.

What was achieved? 

The participants were divided into different groups, who all listed items that should constitute a basic basket of needs. 
With these items outlined the participants were then brought together the following day to design a final list of items 
representing a holistic basket of items. 

Through this exercise the participants were afforded the opportunity to design the data collection tool that they will be 
using and to understand the critical role in which they play in the project outcomes. The new capturing tool is hoped to 
also function as a tool to structure household budgets, and interrogate further the cost of living. 

Particpant expectations of 
a Decent Standard of Living 

BNB data collectors signing 
code of conduct 
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Discussions Day TWO: 9 December 2016

These issues included:

A number of the data collectors expressed the need for the data collection area to be extended as they often 
have to travel far to collect the data is designated shops, which means additional transport costs for them.

Advice office administration was another issue cited, participants reported delays between data submission 
and receiving the data at SPII often lies in the processes of some of the advice offices, as well as issues such as 
fax machines not working, paper and ink shortages or network issues to send emails. Because advice offices 
are often under resourced, this is an issue the Basic Needs Basket project needs to be cognisant of, as well the 
development of contingency plans to ensure timeously data submission.

The previous template also contained some brands and items that were not available at some provinces; part of 
the training was to ensure that such matters are brought forward as soon as possible. For instance part of the 
training of the new tool was to include items and brands that are available across the 9 provinces.

The outcome of bringing some of these issues to light is to ensure that the Basic Needs Basket project is 
continuously monitoring and evaluating its processes to ensure that the project stays on the reflective path 
throughout and develop as it progresses.

Fine tuning the tool 

As mentioned previously, one of the main objectives of the workshop was to develop a comprehensive data collection 
tool as well as training the participants on the importance of this tool and the application of it. The previous day’s 
sessions firmly laid the ground work for the data collection tool (the listing of the items) the focus was then on fine 
tuning this tool and presenting a list that represented important and common items from all groups. 

The groups were brought together once more and all of the lists were thoroughly discussed and a final list of items was 
decided upon. (The new capturing tool will be attached in annexure)

Way forward

In order to better facilitate the processes of the Basic Needs Basket Project, a new code of conduct was co-authored with 
the participants in order to ensure the success of the project. This new code of conduct was signed at the workshop by all the 
participants and SPII staff present at the workshop. This was a great stride in developing participatory protocols with data 
collectors and research staff. In the vision for approaching research and advocacy from all angles, in particular amplifying 
grassroots and community members’ voices, this step marked a historic moment in the manner in which the Studies In 
Poverty and Inequality Institute tackles the socioeconomic ills that plague South Africa. 

Emerging issues from the workshop 

Part of the agenda of the programme was to reflect on the discussions held and address any issues related to the new tool 
as well as the project itself. Participants had been given a questionnaire prior to arriving at the workshop, which included a 
set of questions aimed at better understanding of the project from the data collector’s perspective and their communities. 
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Advocacy

• Quarterly reports must be sent to all advice offices and
shared with communities in which data collectors are
based, this will assist information dissemination and civic
education. 

• The introduction of a household qualitative case study to
ascertain household budgetary challenges and the impacts 
of food insecurity.

• Align the Basic Needs Basket with other national campaigns 
that relate to welfare and social security

• Advocacy through pushing the findings of the Basic Needs
Basket project on various media platforms, forums and
relevant debates. 

RECOMMENDATIONS:

Internal communication 

• A Whatsapp group will be established to foster
communication between data collectors and SPII 

• Regular engagement with ACAOSA to align both
organisation’s objectives and projects. Summary of

GENERAL

• Data collector’s fee

The data collectors expressed concerns regarding the stipend 
received for the data collection. At this present stage there is 
limited funding to increase the stipends, but it is a concern 
that would be looked into should funds become available.

The most alarming effect of widespread 
poverty and inequality is that destitution 
has become normalised for most.

The general standard of living is very low; 
sacrifices to other aspects of life, such as 
quality healthcare and education have 
to be made to combat food insecurity. 
Living in destitution has also fostered 
an environment where human growth 
and advancement is extremely difficult. 
Poverty drives high school dropout rates. 
The need to make an income to acquire 
basic needs leads to education being an 
additional burden that many lower income 
households cannot afford. Adding to this 
is the aimlessness that befalls upon the 
youth because of non-school attendance. 
The youth are increasingly participating 
in transactional sex, increasingly exposed 
to HIV/AIDs infections, high rates of 
teenage pregnancies, increased drug/
substance abuse. Participation in crime 

and gangs are just some of the social ills 
that are driven by poverty in many of the 
communities the participants reside in. 

Rural communities suffer even more 
from limited access to resources. They 
have to travel far to access basic needs 
and electricity outages are a constant as 
well as water shortages. It is clear that 
within the communities who experience 
poverty, factors such as geographic 
location impact the severity of it too. 
The intensity of rural poverty continues 
to drive rural-urban migration. This 
migration has lured many into cities with 
the hopes of a better life and increased 
opportunities to provide for those who 
have been left back home. Instead the 
reality has been different, many have 
ended up displaced, jobless, and those 
who are waiting back home deserted with 
nothing but destitution, adding strain to 
the largely unplanned city densification. 

Within this context, the question that 
was expressed by the majority of the 
participants was the actions in which 
we take to address these matters. What 
can be done armed with the Basic Needs 
Basket Research and the burning nature 
of these issues? 

This question feeds into the larger 
mission objectives of SPII, the question 
of how the research collected is used for 
advocacy and how the research affects 
change for those on the ground.

At SPII we hope to provide sound 
evidence of the call for a better life for 
all, a decent life that should be the norm, 
not the exception .Through highlighting 
these issues and opening up dialogues 
and platforms for engagements, SPII 
hopes to pave the way for opportunities 
to reduce poverty and inequality. 

the workshop

ANNEXURE 1
Concept Note

ANNEXURE 2
BNB Evaluation Sheet

ANNEXURE 3
BNB Questionnaire

ANNEXURE 4
New Template Draft

Please note the new template will be effective starting in the Q2 report. 
Services and Lumpy Goods will only be monitored annually in a separate template.





        
 


SPII - Basic Needs Basket Background Questionnaire 


Questions 1-8 must be answered by data collectors and other household and 


community members.  


1. What is your understanding of a decent standard of living?  


2. What do you think is meant by basic needs?  


3. Could you list what food and non-food items are your basic needs?  


4. What do you think should be included in a household basic needs basket 


(food and non-food items?)  


5. Have you or your household ever experienced food shortages or any other 


basic necessities shortages?  


6. What factors do you think contribute to household food shortages  


6.1. What factors do you think prevent households from obtaining their 


basic needs?  


7. Have you noticed any food price increases recently? Please name the items 


you’ve noticed price changes on. 


7.1. If so, how has this affected your ability to access your basic 


necessities?   


8. Do you think this is a result of the drought in South Africa?  


8.1. Has it affected you in anyway?  


8.2. Do you think it has affected others? And how so?  


Questions 9- 13must be answered only by data collectors  


9. How long have you been a data collector for the Basic Needs Basket Project?  


10. What do you know about the Basic Needs Basket Project?  


11. Do you know the objectives of the data you collect?  


12. What challenges do you experience in collecting data?  


13. How do you think we could access supplementary data such as:   


i. Household family composition  


ii. Household income 


iii. Household expenditure and spending habits  


14. What information and data do you think would benefit the Basic Needs Basket 


Project?  


 


 


 








-Thank you!- 


 
 


 


 


STUDIES IN POVERTY AND INEQUALITY INSTITUTE: BASIC NEEDS BASKET PROJECT 


WORKSHOP, 8-9 DECEMBER 2016 


The Reef Hotel, Johannesburg 


PARTICIPANTS WORKSHOP EVALUATION SHEET 


 


Average scoring:  0 is not at all and 5 is very much so. 


*Please circle the relevant option* 


 


 


1. Were the project goals and objectives clear to you?     [0] [1] [2] [3] [4] [5]   


      


 


2. Were the training objectives relevant?       [0] [1] [2] [3] [4] [5]        


       


 


3. Was the session on Unpacking the provincial context helpful?     [0] [1] [2] [3] [4] [5] 


 


4. Was the session on the Data Collection Tool helpful?     [0] [1] [2] [3] [4] [5]  


 


5. Was the exercise on using the Data Collection Tool useful?    [0] [1] [2] [3] [4] [5] 


     


 


6. Were the discussions on advocacy and community engagement relevant?  [0] [1] [2] [3] [4] [5] 


             


 


7. Do you think the workshop has improved your data collection and leadership skills? [0] [1] [2] [3] [4] [5] 


 


8. What would you like to improve or include for future trainings? 


______________________________________________________________________________________ 


______________________________________________________________________________________ 


______________________________________________________________________________________ 


______________________________________________________________________________________ 


______________________________________________________________________________________ 
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CONCEPT NOTE 


STUDIES IN POVERTY AND INEQUALITY INSTITUTE: BASIC NEEDS BASKET PROJECT 


WORKSHOP, 8-9 DECEMBER 2016 


 


The Reef Hotel, Johannesburg 


Participants:  


 18 ACAOSA volunteers from the 9 provinces 


 18 Directors/Managers of the provincial Advice Offices 


 3 ACAOSA head office representatives 


Facilitators: 


 4 SPII staff (Isobel Frye, Director, Nkateko Chauke, Coordinator, Delphine Ngcongo, 


Project Support, Matshidiso Motsoeneng, Researcher) 


Background 


 


South Africa is characterised by high levels of poverty and ineqaulity. With the effects of the 


drought since 2015 and longstanding structural contributors to poverty and destitution amonst 


South Africa’s poorest households, the cost of living continues to increase as incomes; social 


services and work opportunities stagnate, with notable global declines as reflected with the 


devastating drought that has affected not only South Africa but has had effects on the rest of the 


southern African region. The impact and effects of global economic shifts has left many South 


Africans, the majority of which are poor households, destitute and unable to afford their basic 


household necessities and without the means to lead a decent standard of living. While income 


inequality continues to expand, the gap between the rich and poor grows larger each year – 


resulting in many households sleeping on empty stomachs. 


 


It is in this context that the Studies in Poverty and Inequality Institute (SPII) in partnership with 


the Association of Community-based Advice Offices of South Africa (ACAOSA), has re-launched its 


BNB research project in South Africa in mid- 2014. The Basic Needs Basket is a monthly survey of 


the cost of essential food and non-food items that comprise the items that a low income family in 


both rural and urban areas across the nine provinces of South Africa consider to be basic 


necessities. The BNB project seeks to generate information regarding the impact of price inflation 


on the spending power on goods and services that are frequently consumed by low income 


households. The qualitative approach of the BNB project is concerned mainly with understanding 


people’s descriptions of their basic everyday needs, in so doing, to attempt to ascertain 


perceptions of the requirements of a decent level of living. Further to this, the project aims to 







  


 


develop a costed basket of basic needs that is endorsed by a democratic majority of participants. 


Through the collected data, SPII aims to advocate for government to take the necessary steps to 


ensure that workers receive fair wages, and social cash transfer beneficiaries receive above 


inflation increases on their grants in order to afford to live a decent standard of life as well as 


meet their basic needs, while lifting out of poverty that majority of poor South African who spend 


a tihrd of their disposable income on food alone, thus unable to spend on other basic needs. 


The overall objective of the BNB workshop is to strategise on taking forward the work of the BNB 


project. Specifically, the workshop aims to: 


i. Train the ACAOSA volunteers who are collecting the price data across the country on 


the objectives of the BNB project, and in consultation with participants develop a 


roadmap for conducting the project research and facilitating the setting up of focus 


groups in 2017; 


ii. Develop a new data collection tool that reflects the basic needs of communities in 


which ACAOSA volunteers work in; 


iii. Strategise around how best the BNB project can access information from the 


households in communities which the ACAOSA volunteers work in to advance the 


research of the project in analysing the spending patterns of households, and the 


impact of price inflation on their spending power; 


Specific objectives: 


 Share experiences on food and non-food price inflation reality; 


 Develop a new data collection tool that reflects the basic needs of communities in which 


ACAOSA volunteers work in; 


 Understanding the BNB project and its underpining goals and objectives; 


 Understand the role of selected representatives, and develop strategies for community 


driven advocacy. 


Deliverables: 


 A comphrensive data collection tool reflective of the determined needs of communities 


across the nine provinces of South Africa; 


 Improved capacity on the use of the data collection tool 


 Improved capacity and understanding of the objectives of the Basic Needs Basket Project, 


and the roles and responsibilities of ACAOSA volunteers and line managers; 


 Agreed upon timelines for data submission as well as testimonials collected from 


community members on the their experiences on price inflation and the impact it has had 


on the affordability of their basic needs and/or spending power. 


 







  


 


Draft Programme 


 


 


BNB Project Participants Programme: 8-9 December 2016 Facilitator 


Day 1 –  


Introduction 


of BNB 


Project: Goals 


and 


objectives  


09:00-


10:00 


Introduction 


Recap: 6 month review of the BNB Project, achievements 


and challenges 


Nkateko Chauke 


Isobel Frye 


 


 


Nkateko Chauke 


 


 


 


 


 


Matshidiso 


Motsoeneng 


10:00-


11:15 


Understanding the BNB Project: Goals and Objectives 


- Unpacking the research methodology 


- Understanding the SA’s socioeconomic context 


and mapping the way forward  


11:15-


11:30 


Tea/Coffee Break 


11:30-


13:00 


Unpacking the provincial context 


- Increasing food prices 


- Cost of Living 


- Advocacy and Community engagement 


Open Discussion (reflections form 9 provinces) 


13:00-


14:00 


Lunch 


14:00-


16:30 


Developing the new Basic Needs Basket Tool 


- Discussion/Questions 


- Reporting structures 


Group Discussion 


Day 2 –  


Data Tool 


Training 


09:00-


10:00 


Recap: Questions and arising issues from new tool 


- Discussion 


Nkateko Chauke 


 


 


 


Delphine Ngcongo 


 


 


 


Isobel Frye 


10:00-


10:30 


Tea/Coffee Break 


10:30-


13:00 


Data Collection Tool Exercise: 


- Group work (per province) 


13:00-


14:00 


Lunch 


14:00-


14:30 


Closing Remarks 








 


Name:………………………………………………………………………………………………… 


Province:……………………………………………………………………………………………… 


AREA( URBAN OR RURAL)……………………………………………………………………… 


Month:………………………………………………………………………………………………….. 


 TYPE OF OUTLET  Tick number that matches outlet monitored 


1. Supermarket, 2. Pick n Pay, 3, Spar, 


4. Shoprite (U-save), 5, Shoprite, 6. 


Checkers, Spaza-Shop, 8, Local Retailer 


 


FOOD ITEM  QUANTI


TY 


BRAND  PRICE  


BROWN BREAD 700G 1. ALBANY R 


2. SASKO R 


WHITE BREAD  700G 1. ALBANY R 


2. SASKO  


BREAD FLOUR  10


KG 


1. SNOWFLAKE R 


2.  SASKO 


 


 


RICE  10KG 1.TASTIC R 


2. SPEKKO R 


MAIZE MEAL 25KG 1. ACE R 


2. WHITE STAR R 


MEALIE SAMP 5KG 1. ACE R 


PASTA  500G 1.Spagetii- Fattis 


and Monis  


R 


2. Macaroni – Fattis 


and Monis  


SUGAR BEANS 500G 1.ANY BRAND R 


WHITE SUGER  10 KG 1. SELATI R 


2. HULETTS R 


BROWN SUGER  10 KG 1. SELATI R 


2. HULETTS R 


CANNED PILCHARDS 400G 1. LUCKY STAR R 


2. NO NAME BRAND R 







CANNED PEAS   410G 1.ANY BRAND R 


CORNED BEEF 500G 1.BULL BRAND R 


BAKED BEANS 410G 1. KOO R 


COOKING OIL  2 LITRE 1. SUNFOIL R 


2. SUNFLOWER R 


MARGARINE  1KG 1.RAMA R 


2. STORK R 


3. RONDO R 


PEANUT BUTTER  400G 1.BLACK CAT R 


2.YUM YUM R 


LARGE EGGS  30 EGGS 1. FARM FRESH R 


2. CANOLA R 


3. NO NAME/STORE 


BRAND  


 


FRESH FULL CREAM MILK  1 LITER ANY BRAND R 


MAAS 2 LITRE ANY BRAND R 


POULTRY PRODUCTS (CHICKEN 


PORTIONS) 


5KG 1. GOLDI R 


2. RAINBOW R 


3. COUNTY FAIR R 


BEEF  1 KG 1. R 


MEAT BONES 1 KG 1. R 


MAYONNAISE 750G 1. CROSS & 


BLACKWELL 


R 


2. NOLA  


TOMATOE SAUCE  750G 1.ALL GOLD R 


 


VEGETABLES 


CABBAGE 1 HEAD  R 


SPINACH  1 


BUNCH 


 R 


POTATOES 10KG  R 


ONIONS 2 KG  R 







CARROTS 2 KG  R 


TOMATOES  2 KG  R 


PUMPKIN/BUTTERNUT 2KG  R 


APPLES 1,5KG  R 


JUICE  2 LITRE  1.OROS R 


2.FUSION   


TAGLESS TEABAGS (100’S) 250G 1. FIVE ROSES R 


  2.JOKO R 


COFFEE 250G 1. RICOFFY 


2. FRISCO 


R 


BAKING POWDER  1 TIN 1.ROYAL  R 


INSTANT YEAST  10G 1. GOLD STAR R 


2.OTHER BRAND  


SALT 1 KG 1. CEREBOS  R 


2. OTHER BRAND  


SOYA MINCE 400G 1.IMANA  R 


2.TOP CLASS  


MABELE 1 KG 1.ANY BRAND R 


NON-FOOD ITEM  QUANTI


TY  


BRAND  PRICE  


WASHING POWDER  5 KG 1. OMO R 


5 KG 2. SUNLIGHT R 


5 KG 3. AERIAL R 


5 KG 4. NO NAME BRAND R 


DISHWASHING LIQUID 750ML 1.SUNLIGHT R 


750ML  2. NO NAME BRAND R 


CLEANING DETERGENTS  750 ML 1. HANDY ANDY R 


750 ML 2. BLEACH  R 


750 ML 3. DOMESTOS  R 


1 TIN 4. JEYES FLUID R 


1 TIN 5. AIRFRESHNER R 







TOILET PAPER 9 ROLLS 1. TWINSAVER R 


2. BABY SOFT 


3. CARLTON 


SANITARY TOWELS  10’S 1. ALWAYS R 


2. STAYFREE R 


3. KOTEX R 


4. NO NAME BRAND R 


TOOTHPASTE  100ML 1. COLGATE R 


2. AQUAFRESH R 


3. CLOSE UP R 


BODY SOAP  200G 1.LUX R 


2PROTEX R 


3.OTHER R 


DEODORANT  50ML  1. SHIELD R 


BODY CREAM/GEL/VASELINE 400ML 


400ML 


500ML 


1. CLERE    R 


2.NIVEA R 


3.VASELINE R 


SHAMPOO 500ML 


500ML 


1.PALMOLIVE  R 


2.AQUA MARINE R 


RAZOR  1.ANY BRAND R  


SHOE POLISH  1.KIWI R 


TOOTHBRUSH  1 UNIT  R 


MATCHES  1 BOX 1.LION R 


PARAFFIN 1 LITER 1. R  


CANDLES  1 PACK 1.LIGHTHOUSE/STO


REBRAND  


R  


STEELWOOL 1 PACK  R 


POTSCRUBBER 1 PACK  R 


    


 







GOODS AND SERVICES  QUANTI


TY  


 PRICE  


COMMUNICATION   1.AIRTIME  R 


2.DATA R 


TV    1.DSTV  R 


TRANSPORT (BUS AND/OR TAXI)    R 


SCHOOL FEES   R  


MUNICIPAL FEES    R 


INSURANCE ( FUNERAL POLICIES, 


HOUSE AND HOME INSURANCE ETC) 


  R 


HEALTH CARE  


MEDICATION  


MEDICAL AID  


DOCTORS  


TRADITIONAL HEALERS  


  


 


R 


 RENT    R  


ELECTRICITY  


 


 


 


  R  


WATER   R 


ENTERTAINMENT COSTS   R 


 


 


 


 


 


 


 


 


 







LUMPY GOODS  QUANTI


TY  


BRAND  PRICE  


CUTLERY SET OF 4  R 


 CROCKERY  SET OF 4  R  


KETTLE SET OF 4  R  


STOVE 1   R 


BROOM  1  R 


MOP 1  R 


DUST PAN 1  R 


FEATHER DUSTER 1  R 


BUCKET 1  R 


BASIN 1  R 


IRON 1  R 


IRONING BOARD 1  R 


SHOES 1 


SCHOOL 


SHOES 


PAIR 


 R 


CLOTHES  


SCHOOL UNIFORM  


 


1  SHIRT 


  


R 


  


1 PAIR 


OF 


SOCKS  


  


R 


 


 


1 GREY 


TROUSE


R  


  


R 


 


1 


TUNIC/S


KIRT  


 R 


1 JERSEY  


 


 R 


 


 





